SOCIAMEDIA FOR TOURISM

Georgina Woskett: Social Media & Content Manager

AJ Tucker: Social Media and Content Producer
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WHAT WE WILL COVER TODAY

A Overview of SATC Social Media activity

A Two effective ways to use social media for your business with

examples

A What is UTM tagging and why you should be doing this

A How to create a simple strategy for your business

A Instagram Stores explained
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organic reach & engagement T BUSINESS LEADS

The SATC launched its new strategy in November

2018 with a focus on meaningful metrics for

industry. — A

Growing fans & engagement % versus growing

reach and conversions  Totsl ATOW product views Yoy

Facebook versus Instagram Fene s A o VISITS TO BUSINESS ATDW LISTINGS

Posting Schedule
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Green = last FY year
Blue = this FY year




CHANNEL

FACEBOOK:

INSTAGRAM:

INSTAGRAM STORIES:

TWITTER:

OWNED SOCIAL CHANNELS | SCHEDULE

LANDING PAGE

POST TYPE

Landscape/wildlife
Accommeodation/Restaurant
Event

Landscape/wildlife
Accommaodation/Restaurant
Event

Landscape/Wildlife/ Accommaodation/Restaurant
Tour Operator/Experience
Manthly What's On
Landscape/Wildlife
Accommaodation/Restaurant
Event

Tour Operator/Experience

Campaign Page/ATOW product page
ATDW product page

ATDW product page

N/A (Link to brand campaign page in bio)
N/A (Link to brand campaign page in bia)
M/ A (Link to brand campaign page in bio)
ATDW product page

ATDW product page

ATDW product page

ATDW product page

ATDW product page

ATDW product page

ATDW product page
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YEAR TO DATE RESULTS

8 Visits @ ATDW Product Views 8 ATDW Leads @ ATDW Lead Conversion Rate
8 Changein Visits 8 Change in ATDW Praduct Views 8 Change in ATDW Leads 8 Change in ATDW Cornwversion Rate

1+226% 16163% 4/261% 45/3.7%

® Owned Social Visits - This FY vs Last FY

a Jul12017 - Jun 22 2018
All Visits
a All Visits

Metrics

Page: 1/1 Rows: 50 1-4 of 4 B

1. Visits 109,980 134,854

3. Total ATDW Leads 1,352 1,169

| 2. Product Views 13,44 96,274
| 4. ATDW Lead Conversion Rate 1.23% 8.28%




FACEBOOQKBRAND AWARENESS AND REACH

AX . South Australia (AU, NZ) £X . South Australia (AU, NZ) é , South Australia (AU, NZ) )
y Published by AJ Tucker 16 June at 18:30 - @ § Published by AJ Tucker 14May- @ Published by AJ Tucker 26 May at 18:30 - @
Adelaide, you're picture-book pretty! 50 That day we saw red in Mount Lofty Botanic Garden! # 3@ Red leaves and red wine... let's make the most of the last week of autumn!
http://bit ly/StayAWhilelnAdelaide http://bit ly/WalkinAnAutumnWonderland http://bit.ly/BetweenTheVines
Photo: Between the Vines Vineyard and Cellar Door in Visit Adelaide Hills

Photo: @joeyjoenes (via IG) Photo: @jeff_chen216 (via IG)
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347.952 66,591 591,641 115,141 190,804 24,738
People reached Engagements People reached Engagements

People reached Engagements

@O’ Tammy Papini, Brent Hill and 22K others 745 comments 3.7K shares OO0 33k 1.9K comments 6.2K shares OO % Tammy Papini, Brent Hill and 13K others 461 comments 1.2K shares




B . South Australia (AU, NZ)
L Published by Georgina Woskett 6 February - @

Happy place found! Excuse us while we kick back under the stars and
admire the view nestled in nature... @3

http://bit.ly/Hideyhole

Photo: @kelyeah (Via IG) at Hideyhole in Ironbank, Visit Adelaide Hills

87,800 7,218

Engagements

FACEBOQKCONVERSION

Product Views

Product Name (v29)
Page: 11 Rows: -

1. hideyhole

Total ATDW Leads

Product Views

—

ATDW Product

Total ATDW Leads Conversion Rate

2146 4 1,056 49,3

1056 1

ATDW Product Conversion Rate

VAN AN

3K others 227 comments 162 shares



FACEBOQKCONVERSION

&X . South Australia (AU, NZ)
B Published by Lachlan Swan 30 January - @

It's paradise squared... How incredible is The Cube Murray River?! &3
http://bit.ly/StayAtTheCube

! ATDW Product

Product Views Total ATDW Leads ti Conversion Rate
Product Name (v29)
Page:1/1 Rows: 5 2,246 4 476 21.2%
1. the cube murray river 2,246 100.0% 476 100.0% 21.2%
Product Views Total ATDW Leads ATDW Product Conversion Rate

South Australia © Send Message

154,224 21,081 =
People reached Engagements




FACEBOQKCONVERSION




