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SOUTH AUSTRALIAN TOURISM COMMISSION

SOCIALMEDIA FOR TOURISM



WHAT WE WILL COVER TODAY

Å Overview of SATC Social Media activity

Å Two effective ways to use social media for your business with 

examples

Å What is UTM tagging and why you should be doing this

Å How to create a simple strategy for your business

Å Instagram Stores explained
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Å CŀŎŜōƻƻƪΩǎ ƴŜǿ ŀƭƎƻǊƛǘƘƳ Ґ ǎǘŜŀŘȅ ŘŜŎƭƛƴŜ ƛƴ 

organic reach & engagement

Å The SATC launched its new strategy in November 

2018 with a focus on meaningful metrics for 

industry.

Å Growing fans & engagement % versus growing 

reach and conversions

Å Facebook versus Instagram 

Å Posting Schedule

BUSINESS LEADS

VISITS TO BUSINESS ATDW LISTINGS

Green = last FY year
Blue = this FY year







FACEBOOK|  BRAND AWARENESS AND REACH



FACEBOOK|  CONVERSION
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